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Summary:

There is no doubt that political marketing is one of the modern and contemporary trends of
modern marketing science, but it has not received the necessary attention by researchers and
writers, especially specialists in the field of marketing. This was reflected in the lack of
literature and topics in this field, and its lack of development in a manner commensurate with
the importance of this science. Therefore, in this research paper, we will review the
theoretical and historical rooting of political marketing, the different basic concepts of
political marketing, the characteristics of political marketing within the framework of the
political market, as well as the main functions of marketing. politician.
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