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Abstract:

This study titled "Uses of TV cultural programs among Setif
university students and gratifications achieved” Fall within the
mass media studies, particularly the active public, any part which
reacts and responds to media messages, either positively or
negatively, the sender is is trying to gain affection or at least
ensure neutrality.

Uses and gratifications researchs Emphasizes on the effectiveness
of the audience, and he alone who decides what he wants to take
from the media, the majority relies on information and media to
meet the needs and gets what he needs and thus become human
use of the information the main cngine, which can be measured
by which the impact of the media.

Cultural information Works on the prevalence of culture among
the various sectors of the masses; and television is the best tool
for the distribution of culture and broadcasting, including
possession today of the potential of modern art, be it through
cultural programs, television, which aims to deliver culture and
promote them and give the public information and new
experiences, and the study of these programs primarily to
understand the characteristics of the television as the most
effective education tools, since it raises the level of information
people and expands their horizons and help them on the
configuration of mass culture and crcates the appropriate
intellectual climate for cultural development.

The field study emphasized that cultural television programs
whenever achieved the goals of the students the more motivation
it and loyalty to them, which means that the success and
sustainability of these programs depends on the extent to verify
benefit and satisfaction to the viewers, and this is what should be
established by the supervisors of the television production in
mind, to bring the largest possible audience and maintain them.
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