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Political Marketing Of Algeria's Presidential Speech Via Twitter
Analytical Study Of President Abdelmadjid Tebboune's Account As Model
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Abstract:

This study aims to determine the importance of political marketing as an active variable in
the political communication process through its most prominent applications in political
events such as elections, international events and the dissemination of presidential political
discourse.

The effectiveness of social media in political communication and, in particular, the
political and social marketing of the image of politicians was studied. There is a marked
interaction in President Abdul Majid Tabun & apos's Twitter account by responding to
different tweets by admiring, commenting or retweeting, thus making Twitter's use of the
political marketing process a comprehensive tool to communicate with the public and
effective in spreading the desired message and mental image.

Keywords : Political Marketing, Political Communication, Social Media, Presidential
Discours.





