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Abstract:

The study aimed to explore the theoretical framework of marketing ethics, shedding light on
unethical marketing practices and their associated criticisms and negative impacts. The ultimate
objective was to concentrate on the legal aspects of framing ethical marketing practices in
Algeria, involving a comprehensive examination of the marketing mix and its components, along
with an analysis of the principles and values of ethical marketing developed by the American
Marketing Association. The study found that despite the clarity of laws and the legitimacy of
general principles, the phenomenon of circumventing laws, which involves exploiting legal
loopholes or bypassing them in unauthorized or clever ways to achieve personal or collective
gains, is prevalent. This phenomenon poses a fundamental problem for societies, impacting
justice, integrity, and trust in the legal and governmental system. It is essential to take action to
combat this phenomenon.
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